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Hep B Campaign Concept Discussion

Objectives:  

· Gauge reactions to “Be a Hero” and “Liver” campaign concepts

· Understand if communication messages resonate with intended audience

Mix of: 

· Age (18-54)

· Gender

· Asian and non-Asian descent

· Those with Hep B/Without Hep B

*If conducting more than 1 focus group, rotate order in which campaign concepts are shown

------------------------------------------------------------------------------------------------------------

I’d like to show you some advertising campaign concepts – keep in mind they’re in draft form.  

SHOW “Be a Hero” CAMPAIGN CONCEPTS (Explain that all pictures are part of the same umbrella campaign):

· What do you think is being communicated in this overall campaign?

· How long did it take for you to understand that information on Hep B is being presented here?

· Prior to seeing this campaign were you familiar with Hep B?  How did this effect your initial reaction?

· What words come to your mind on the tone and style of this campaign (PROBE: Clear, informative, meaningful, inspiring, humorous, heartwarming, confusing, credible)? 

· How does this campaign make you feel?

·  Does it compel you to respond?  In what way?  For instance, would you be inclined to seek out more info on Hep B?  Would you tell a friend or family member about it?

· What is the main message of this campaign?
· What about the images used in this campaign do you like/not like?  Why?  Would you change anything about it?  If so, what?

· Is this campaign different from other disease awareness/cause marketing communications efforts you’ve seen?  How so?

· Who is this message intended for?  (Age, lifestyle, gender, profession, personality)

· How is this person similar or different from you?

SHOW “Liver” CAMPAIGN CONCEPTS (Explain that all pictures are part of the same umbrella campaign): :

· What do you think is being communicated in this ad?

· How long did it take for you to understand that information on Hep B is being presented here?

· Prior to seeing this campaign were you familiar with Hep B?  How did this effect your initial reaction?

· What words come to your mind on the tone and style of this campaign? (PROBE: Clear, informative, meaningful, inspiring, humorous, heartwarming, confusing, credible)? 

· How does this campaign make you feel?  

· Does it compel you to respond? In what way?  For instance, would you be inclined to seek out more info on Hep B?  Would you tell a friend or family member about it?

· What is the main message of this campaign?
· What about the images used in this campaign do you like/not like? Why?  Would you change anything about it?  If so, what?

· Is this campaign different from other disease awareness/cause marketing communications efforts you’v seen?  How so?

· Who is this message intended for?  (Age, lifestyle, gender, profession, personality)

· How is this person similar or different from you?

THANK YOU FOR YOUR TIME

