Hepatitis B Awareness Campaign.

Rationale. 
There is little awareness by the general public, health providers and policy makers about the national burden, mode of transmission, racial and ethnic population at risk, complications and management of chronic viral hepatitis B (HBV) infection. An Initiative to increase awareness and education is crucial in order to get the at risk racial and ethnic population screened, vaccinated and treated according to CDC and the latest national guidelines. It will also increase the chances of securing federal, state and charitable funding to support these efforts. The goal is to make HBV as recognizable and understood as HIV.

Target audience.
 Mainstream and ethnic media, general public, the at risk ethnic and racial population, health professionals (doctors, nurses, medical students), hospitals and clinics (private and community), health plans, public health departments, medical  and nursing schools, policy makers at county, state and national levels, community leaders and organizations, and non-profit charitable organizations.

Message.
The message should be culturally and linguistically appropriate and does not cause stigmatization of the high prevalence racial and ethnic population, immigrants or those found to be infected.  It needs to follow the principles and spirit of the CDC and the latest national guidelines on screening, vaccination and treatment recommendations; provide contact information and list of resources (organizations, clinics, free screening programs etc);  and explain the link between liver cancer and chronic hepatitis B. 

National  versus Regional Awareness Campaigns.

A successful hepatitis B awareness campaign will require the support, funding, development, implementation, and evaluation of both national and regional campaigns.

National  Awareness  Campaign 

A national awareness initiative (whether it is initiated by the CDC or OMH) will  catapult chronic hepatitis B as a nationally recognized major public health issue and health disparity that requires immediate attention.  It will also help to educate our national policy leaders, including leaders in health departments and in public health about chronic hepatitis B. A national campaign will also lend support, incentivize and legitimize the development of similar campaigns at regional/local levels and help provide them with a template that can be adapted regionally.

Regional  Awareness Campaign. 
Ultimately, regional campaigns are important in mobilizing the community to act.  Local campaigns that rallied the support of policy makers, county health department, and community organizations to raise awareness, provide free screening, low cost vaccination and treatments have been successfully launched in the past few years in the San Francisco Bay area under the banners of the Jade Ribbon campaign, and 3 for Life.  These pilot programs have been successfully adapted and replicated in some regions like Hawaii and southern California, and have been described and shared through peer reviewed publications 

The largest regional campaign, “The San Francisco Hep B Free Campaign”, may serve as a model and template for large scale regional initiatives.  This 3-year county wide campaign that calls for all Asians and Pacific Islanders living in San Francisco to be tested, vaccinated or treated for hepatitis B was launched in 2007. With little funding, the campaign has nevertheless successfully rallied the support of the entire community including policy makers, mainstream and ethnic media, all the hospitals and clinics, and even the San Francisco Giants baseball team.  In late 2007, the campaign received a grant from the OMH to fund our expanding partnership building efforts.  Evaluation of the campaign will be headed by the SF Health Department.  Sharing the experiences and challenges learnt from such large scale regional campaign from its inception, building partnerships, implementation and evaluation would be invaluable for those planning other regional initiatives.  

