Giants Hep B Free Awareness Campaign Elements & Values

October 15, 2008

Following is a list of the elements which were created in partnership with the Hep B Free Campaign and the San Francisco Giants to raise awareness for Hepatitis B in May of 2008:

Element





Value
(*based on cost to sponsor/market value)
-
Created & Produced PSA with Giants Player Dave Roberts

$4,600*
& Assemblywoman Fiona Ma

-
Designed & Produced Dave Roberts Hep B Free Resource

$1,180
Cards
-
Hep B Free Community Outreach at AT&T Park 


$25,000*

from May 12-17:

· Creation and distribution of press materials (dedicated press release, 

homestand press release, homestand notes)

· Distribution of Hep B Free Resource Cards and materials at designated locations during game(s) (10k resource cards)
· Home plate ceremony with Dave Roberts & Fiona Ma

· PSA featured on scoreboard during the Community Spotlight (May 12 & 14)

· PSA ran during pre-game throughout the entire week (May 12, 13, 14, 15, 16, 17 & 18)

-
Giants Pitcher Keiichi Yabu attended Asian Heritage 

$1,500*
Street Celebration
-
Asian Media Day Event at AT&T Park



$1,500

-
Email blasts sent for Asian Heritage Week events which all

$1,900*

included the Hep B Free tag line

· Chinese Heritage Night – 3 blasts to a total of 2,400 recipients

· Japanese Heritage Night – 3 blasts to a total of 3,300 recipients

· Korean Heritage Night – 3 blasts to a total of 3,300 recipients

· Filipino Heritage Night – 5 community partners who sent information to approx. 2,000 emails each for an approx. total of 10,000 recipients
-
Website exposure on sfgiants.com (mid-April through May 16)
$5,000*
We estimate the total value of our community outreach partnership on the SF Hep B Free campaign to be approximately $40,680.  The amount of staff time dedicated to creating and implementing the campaign elements is approximately 100 hours.

We look forward to working with you on the campaign in 2009.
