SAN FRANCISCO, CA, June 23, 2008 - Model Call for Public Health Campaign Photo Shoot – San Francisco Hep B Free Campaign.  Shooting on Wednesday, July 2, 2008.  Must be willing to appear on billboard and/or advertisements on the sides of MUNI and buses.  Seeking Asian female and Asian male talents age 30 to 50.  Asian female talent with non-descript look representing multi-ethnic Asian descent.  Asian male talents of both non-descript and traditional looks.  Models with be paid a stipend of $100.  All talents are encouraged to submit.

Please forward a digital picture of yourself and contact info for consideration.  Chosen individuals who fit the desired profile must attend a photo shoot for final selection.


Call Date:  June 23, 2008 – July 1, 2008, via email to Ellen Lee, elee@btmg.com 

Shoot Date:  Wednesday, July 2, 2008  Either 9AM until 12PM or 12PM until 3PM

Location: 
Cristiana Ceppas Photography



415.553.8813 

2169 Folsom Street, # M105, San Francisco, CA 94110


The campaign will be shot by Cristiana Ceppas, an experienced San Francisco photographer.  Cristiana Ceppas’ work has been chosen to represent many companies including AT&T, Xerox, Eli Lily, Dell, Visa, to name a few.  

Please forward a digital picture of yourself and contact info for consideration to [Ellen Lee, elee@btmg.com.  Please include in the subject line “HepB Model Call”.  


About San Francisco Hep B Free Campaign
The two-year long, citywide health campaign started in April 2007 aims to screen all San Francisco residents for hepatitis B by 2009.  San Francisco has the highest rate of liver cancer in the United States, with 80% of liver cancer caused by hepatitis B.  One in ten Asian Pacific Islander (API) descents are unknowingly infected with hepatitis B and San Francisco has a high 34% resident of API descent, making hepatitis B a health priority for the city.  Hepatitis B is preventable, so the first step is to get tested.  

Supported by Mayor Gavin Newsom and California Assemblywoman Fiona Ma, this health initiative aims to empower ordinary men and women to get tested, get vaccinated and get treated.  The new campaign is thus rooted in a super hero theme that highlights ordinary individuals doing extraordinary things – encouraging everyone to get tested for hepatitis B.

The photo shoot will include three separate scenarios portraying ordinary individuals engaging in daily activities (see sample scenarios below).  For example, a business man in front of San Francisco cityscape becomes a Superman, or a woman shopping in a supermarket becomes a Wonder Woman.


For more information on San Francisco Hep B Free, please visit www.sfhepbfree.org.

Sample Scenarios
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